
 

 

  
International Journal of Marketing and Technology 

(ISSN: 2249-1058) 

CONTENTS 
Sr. 

No. 
TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1 
Threshold effects in the relationship between oil revenues and growth in oil exporting countries. 

Mohsen Mehrara and Seyed Mohammad Hossein Sadr 
1-19 

2 
Management of E-Waste- Black to Green. 

Dr. D. Sudharani Ravindran, Hari Sundar. G. Ram and M. Sathish 
20-33 

3 
Customer Retention In Nationalised Banks In Erode of Tamilnadu. 

Dr. S. M. Venkatachalam and Ms. R. Anuradha 
34-67 

4 
The Use of Visual Cues and Metaphors in Advertising. 

Vikram Kapoor 
68-84 

5 
Library Administration Vs Management. 

J. B. Parmar and A. B. Parmar 
85-98 

6 
Crisis Management. 

Dr. (Mrs.) A. Kumudha and Mr. K. Prabakar 
99-110 

7 
Organizational Competency Management: A Competence Performance Approach. 

Dr. A. Kumuudha, K. Prabakar and Benny J. Godwin 
111-121 

8 
Impact of Just-In-Time Production Towards Global Competitiveness Through Competency 

Management. 

Dr. A. Kumuudha, Benny J. Godwin and K. Prabakar 

122-133 

9 
Data Mining Issues and Key to Success. 

Deep Mala Sihint 
134-149 

10 
Synthesis of MCM-41 via different routes. 

Ranajyoti Das and Bharat Modhera 
150-171 

11 
Green Marketing – A Bridge Between Consumerism And Conservation. 

Richa Arora and Nitin R. Mahankale 
172-184 

12 
An Empirical Study On The Effect of Payment Mechanism For Purchasing Intention – The Moderating 

Effect of Consumer Involvement in Selected Product Categories in Vadodara. 

CS. Ashutosh A. Sandhe, Dr. Amit R. Pandya and DR. Abhijeet Chatterjee 

185-213 

13 
A New approach to Sensor less vector control of induction motors. 

G. Srinivas and Dr. S. Tarakalyani 
214-228 

14 
Eyes Bamboozling the Mind: Use of Optical Illusion in Advertising. 

Vikram Kapoor 
229-247 

15 
Perception Of Employees Towards Performance Appraisal In Insurance Sector. 

Rita Goyal 
248-276 

16 
Process Improvement of an Organization Enhancing Better Quality System – Applying TQM. 

Bhupender Singh, O. P. Mishra and Surender Singh 
277-289 

 

 

 

 

 

 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
112 

December 

2011 

Chief Patron 
Dr. JOSE G. VARGAS-HERNANDEZ 

Member of the National System of Researchers, Mexico 

Research professor at University Center of Economic and Managerial Sciences,  

University of Guadalajara 

Director of Mass Media at Ayuntamiento de Cd. Guzman 

Ex. director of Centro de Capacitacion y Adiestramiento 

 

Patron 
Dr. Mohammad Reza Noruzi 

PhD: Public Administration, Public Sector Policy Making Management, 

Tarbiat Modarres University, Tehran, Iran 

Faculty of Economics and Management, Tarbiat Modarres University, Tehran, Iran  

Young Researchers' Club Member, Islamic Azad University, Bonab, Iran 

 

Chief Advisors 
Dr. NAGENDRA. S.  
Senior Asst. Professor,  

Department of MBA, Mangalore Institute of Technology and Engineering, Moodabidri 
 

Dr. SUNIL KUMAR MISHRA 
Associate Professor,  

Dronacharya College of Engineering, Gurgaon, INDIA 
 

Mr. GARRY TAN WEI HAN 
Lecturer and Chairperson (Centre for Business and Management),  

Department of Marketing, University Tunku Abdul Rahman, MALAYSIA 

  
MS. R. KAVITHA 

Assistant Professor,  

Aloysius Institute of Management and Information, Mangalore, INDIA 

 
 Dr. A. JUSTIN DIRAVIAM 

Assistant Professor,  

Dept. of Computer Science and Engineering, Sardar Raja College of Engineering,  

Alangulam Tirunelveli, TAMIL NADU, INDIA 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
113 

December 

2011 

Editorial Board 
 

Dr. CRAIG E. REESE 
Professor, School of Business, St. Thomas University, Miami Gardens 

 

Dr. S. N. TAKALIKAR 
Principal, St. Johns Institute of Engineering, PALGHAR (M.S.) 

 

Dr. RAMPRATAP SINGH 
Professor, Bangalore Institute of International Management, KARNATAKA  

 

Dr. P. MALYADRI  
Principal, Government Degree College, Osmania University, TANDUR  

 

Dr. Y. LOKESWARA CHOUDARY  
Asst. Professor Cum, SRM B-School, SRM University, CHENNAI 

 

Prof. Dr. TEKI SURAYYA 
Professor, Adikavi Nannaya University, ANDHRA PRADESH, INDIA 

 

Dr. T. DULABABU 
Principal, The Oxford College of Business Management, BANGALORE 

 

Dr. A. ARUL LAWRENCE SELVAKUMAR 
Professor, Adhiparasakthi Engineering College, MELMARAVATHUR, TN 

 
Dr. S. D. SURYAWANSHI 

Lecturer, College of Engineering Pune, SHIVAJINAGAR

 

Dr. S. KALIYAMOORTHY 
Professor & Director, Alagappa Institute of Management, KARAIKUDI

 
Prof S. R. BADRINARAYAN 

Sinhgad Institute for Management & Computer Applications, PUNE 

 

Mr. GURSEL ILIPINAR 
ESADE Business School, Department of Marketing, SPAIN  

 

Mr. ZEESHAN AHMED  
Software Research Eng, Department of Bioinformatics, GERMANY 

 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
114 

December 

2011 

Mr. SANJAY ASATI 
Dept of ME, M. Patel Institute of Engg. & Tech., GONDIA(M.S.) 

 

Mr. G. Y. KUDALE 
N.M.D. College of Management and Research, GONDIA(M.S.) 

 
 

Editorial Advisory Board 
 

Dr. MANJIT DAS 
Assistant Professor, Deptt. of Economics, M.C.College, ASSAM 

 

Dr. ROLI PRADHAN 
Maulana Azad National Institute of Technology, BHOPAL 

 

Dr. N. KAVITHA  
Assistant Professor, Department of Management, Mekelle University, ETHIOPIA 

 

Prof C. M. MARAN 
Assistant Professor (Senior), VIT Business School, TAMIL NADU  

 

Dr. RAJIV KHOSLA 
Associate Professor and Head, Chandigarh Business School, MOHALI 

 

Dr. S. K. SINGH 
Asst. Professor, R. D. Foundation Group of Institutions, MODINAGAR 

 

Dr. (Mrs.) MANISHA N. PALIWAL 
Associate Professor, Sinhgad Institute of Management, PUNE 

 

Dr. (Mrs.) ARCHANA ARJUN GHATULE 
Director, SPSPM, SKN Sinhgad Business School, MAHARASHTRA 

 

Dr. NEELAM RANI DHANDA 
Associate Professor, Department of Commerce, kuk, HARYANA 

 

Dr. FARAH NAAZ GAURI 
Associate Professor, Department of Commerce, Dr. Babasaheb Ambedkar Marathwada 

University, AURANGABAD  

 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
115 

December 

2011 

Prof. Dr. BADAR ALAM IQBAL 
Associate Professor, Department of Commerce, Aligarh Muslim University, UP 

Dr. CH. JAYASANKARAPRASAD 
Assistant Professor, Dept. of Business Management, Krishna University, A. P., INDIA 

 

Technical Advisors 
Mr. Vishal Verma 

Lecturer, Department of Computer Science, Ambala, INDIA 

 

Mr. Ankit Jain 
Department of Chemical Engineering, NIT Karnataka, Mangalore, INDIA 

 

Associate Editors 
Dr. SANJAY J. BHAYANI 

Associate Professor ,Department of Business Management, RAJKOT, INDIA 

 

MOID UDDIN AHMAD 
Assistant Professor, Jaipuria Institute of Management, NOIDA 

 

Dr. SUNEEL ARORA 
Assistant Professor, G D Goenka World Institute, Lancaster University, NEW DELHI  

 

Mr. P. PRABHU  
Assistant Professor, Alagappa University, KARAIKUDI 

 

Mr. MANISH KUMAR 
Assistant Professor, DBIT, Deptt. Of MBA, DEHRADUN 

 

Mrs. BABITA VERMA  
Assistant Professor, Bhilai Institute Of Technology, DURG 

 

Ms. MONIKA BHATNAGAR 
Assistant Professor, Technocrat Institute of Technology, BHOPAL 

 

Ms. SUPRIYA RAHEJA 
Assistant Professor, CSE Department of ITM University, GURGAON 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
116 

December 

2011 

 

 

 

 

ORGANIZATIONAL COMPETENCY MANAGEMENT: A 

COMPETENCE PERFORMANCE APPROACH 

 
 

 

 

 

Dr. A. Kumuudha 

Reader in BBM,  

PSGR Krishannammal 
College for Women 

 

K. Prabakar 

Research Scholar,  

PSGR Krishannammal 
College for Women 

 

Benny J. Godwin 

Research Scholar,  

Dr. GRD College of 
Science, Coimbatore 

 

 

 

 

 

 

 

Title 

Author(s) 



            IJMT                  Volume 1, Issue 7                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage, India as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
117 

December 

2011 

Abstract:  

The past decades competencies and competency management have been in the centre of attention 

in business and in media. Indeed, in many organizations competency management has been 

implemented where it became one of the major human resource tools. However, it is still unclear 

what competencies really are. Furthermore, employees often have a negative attitude towards 

competency management. The aim of this research project is to study competencies and 

competency management attentively, to shed light on the competency concept and to identify 

factors that influence the success of competency management. 

 

Key words: Competency, performance, employees 

 

COMPETENCY MANAGEMENT IN ORGANIZATIONS: 

This work is concerned with a new approach to Organizational Competency Management. The 

goal is to develop a method that is practically feasible for organizational settings, is firmly based 

in psychological conceptions of human competence and performance in the workplace, and 

employs a degree of mathematical formalization that improves possibilities for establishing the 

validity of the implementation. 

Competency Management is defined to encompass all instruments and methods used in an 

organization to systematically assess current and future competencies required for the work to be 

performed, and to assess available competencies of the workforce. Competencies are defined as 

the cognitive (e.g. knowledge and skills), affective (e.g. attitudes and values), behavioral and 

motivational (e.g. motives) characteristics or dispositions of a person which enable him or her to 

perform well in a specific situation (e.g. Boyatzis, 1982; Erpenbeck & Rosenstiel, 2003). 

A process model is introduced which encompasses five steps that usually guide implementation 

of a Competency Management initiative. In the first step, setting and purpose of the initiative are 

analyzed (analyzing setting and purpose). The second step encompasses the definition of a model 

for the specific organization detailing out which competencies should be measured (defining 

competencies). In the third step, available competencies of the workforce are assessed (assessing 
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competencies). The fourth step brings about an evaluation of the models and the assessment 

(evaluating models), and finally the last step puts the models to use (using models). The steps are 

used as a frame of reference for reviewing existing approaches and methods. 

A review of current approaches in organizational Competency Management in Human Resource 

Management (HRM) and Knowledge Management (KM) fields leads me to conclude that 

instruments that are integrated in existing work processes by supporting work integrated 

competency modeling and assessment, and at the same time employ rigorous empirical 

evaluation methods, are rare. Current instruments usually neglect the close interplay of human 

competencies and situational requirements. 

Several research issues are identified, including the challenge to integrate psychological models 

into the methods employed, establishing criteria that measure the quality of the implementation, 

introducing flexible models that can be easily maintained and bridging the gap between HRM 

and KM practices in Competency Management. 

 

A COMPETENCE PERFORMANCE APPROACH: 

Competency Management is built on the fundamental premise that competencies as the 

underlying characteristics of human beings predict performance in a number of concrete 

situations. The review, however, suggests that most of the current approaches do not take into 

consideration a clear model of human competence and performance. Accordingly, some 

theoretical propositions mainly resulting from research in organizational psychology are 

reviewed to establish a starting point for a new approach in Competency Management. 

The Competence Performance approach (Korossy, 1997, 1999), a psychological framework 

derived from Knowledge Space theory (e.g. Doignon & Falmagne, 1999; Albert & Lukas, 1999) 

is then introduced. It is based on a formalization of human competencies and performance within 

a set theoretical and order theoretical context. The fundamental idea of the approach is to 

establish prerequisite relations on the set of competencies and performances, so as to allow for 

efficient and adaptive assessment. According to Korossy (1999), the structures that can be 

derived from these relations can also be interpreted as formalizing learning paths on the 

competence and performance level. Finally, since the Competence Performance framework is 
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built on explicitly mapping the relationship of competencies to performance, the approach may 

be better integrated into actual work processes. 

An application of the Competence Performance framework to organizational Competency 

Management is then presented and illustrated with an example from the case studies. 

 

EMPIRICAL STUDIES: 

From an empirical point of view, Competency Management is seen as the 

construction and evaluation of organization specific models of competence and 

performance (e.g. Schmitt, & Chan, 1998). These models can be evaluated by using 

an evaluation research strategy and employing quality criteria from empirical research 

settings, including reliability and construct validation. The quality criteria make use of 

indices for comparing cross classifications suggested by Goodman and Kruskal 

(1954), methods for evaluating cluster analytic solutions, and several methods suggested in 

Knowledge Space research (such as distance distribution and order indices). 

The results of two case studies in the automotive industry, and two investigations in an industry 

based research setting are reported. The first case study (study I) establishes the context for the 

application and examines general issues for implementation as it is usually employed in 

traditional approaches to competency management. Several division heads within the 

engineering unit of a large automotive company were interviewed about required and available 

competencies of some of their staff. The results were job and employee profiles showing the 

level of 8-10 competencies that were found to be crucial for performing in the job. The 

implementation procedure was informally evaluated in a lessons learned workshop. Results 

indicated that a large potential for a new approach would lie in a reduction ofthe efforts that are 

involved in the modeling and assessment phases. 

The second case study (study II) was conducted in a very similar setting employing similar 

techniques. This time, the head of the HR development division was interviewed. The traditional 

approach of the first case study was altered to encompass the competence performance approach. 

A central method that is introduced, and which is used throughout the further studies, is the 

competence performance matrix. This matrix provides a mapping between the tasks involved in a 
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position (performance) and the competencies needed to perform these tasks. The suitability of 

the competence performance approach is explored. For the further investigations a more dynamic 

setting is chosen to evaluate the approach. 

The first investigation (study III) introduces an implementation method that is applicable for the 

construction of competence performance structures in dynamic, research based settings. The 

feasibility of the method was examined in an industry based research institute. Project managers 

of the company were interviewed about the competencies they had used for producing certain 

outcomes of research projects (documents). A repertory grid type interview technique was 

employed. 

Competence performance structures were derived from the interviews, and their psychological 

and practical reality was examined. Results indicate that the approach is generally feasible, that 

reliable and valid assignments are produced which reflect general theoretical conceptions in 

Competency Management (e.g. KSAO model, see Schmitt & Chan, 1998). From a practical point 

of view it was found that the structures reflect the situational requirements of the work 

performed and organizational level variables such as strategic priorities. Open issues include the 

inter-individual variability that was found in constructing the models. 

The second investigation (study IV) contrasted the implementation from the first investigation by 

employing a top-down approach and interviewing the supervisor’s of the employees in 

investigation I. In line with a long tradition of job analysis research, it was found that there was 

both agreement as well as disagreement between the resulting models of the two approaches. 

Agreement related especially to the requirements of the job. Some minor disagreement was 

found that points to different views of the job between the two groups. The disagreement was 

larger for the resulting prerequisites. Here, only minor agreement was found. Reasons for this are 

discussed. 

The second investigation also employed an assessment procedure which – in contrast to common 

practice – was based on an assessment of performance in different tasks, and derived 

competency requirements from the Competence Performance structures. The theoretical and 

practical benefits of such an approach are discussed. Comparing this approach to standard 

procedures of direct competency assessment does not result in significant agreement. 

Furthermore, some inconsistencies in the assessment point to potential issues of improvement. 
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The reasons are discussed, including validity of the structures for performance assessment and 

possibly inconsistencies in the two rating tasks. 

 

CONCLUSION: 

In the general conclusions, issues regarding application of the methods in organizational settings 

are reflected upon. A great potential for the approach is identified in dynamic work integrated 

settings. A practical scenario which integrates the approach within a work integrated learning 

environment illustrates these ideas. Furthermore, an alternative assessment procedure that is 

based on the structures is presented. The approach achieves a better fit with results of a 

traditional assessment method. 
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